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Buy it Again

AgainChoose my 
product

Again

The marketer 
dream

= LOYALTY

https://unsplash.com/@brandyturner?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/es/fotos/nZ37ifip5VM?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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Loyalty is about 
relationships

The benefits of loyalty in 
personal Relations

• Trust
• Commitment, Support
• Alignment of Values, 

Integrity 
 i

Client and consumer 
Benefits in Marketing

• Emotional Benefits
• Experience 
• Sustainability
• Rational Benefits
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Emotions open the 
door for  consideration
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Foto de Austin Curtis en Unsplash

Experiences prov  
positive narrative  
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Getting 
Serious about 

GI 
sustainability
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The best source for Rational Consumer 
Benefits are 
the GI Product Specifications
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Origin Product 
Branding pathway

UNDERSTANDING 
THE ORIGIN AND THE 

PROPDUCT
UNDERSTANDING 
THE CONSUMER / 

CLIENT

COMPETITIVE 
CONTEXT BRANDING 

DEFINITION 
AND 

REASONS TO 
BELIEVE

BRAND 
ACTIVATION

1

5

2

3

4
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The relationship 
between climate and 
taste of Azapa olives 
(Chile)
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Genetic diversity and the Taste of different Ethiopian coffees
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The ashánica indigenous 
community´s customs and 
how they communicate 

life balance in Kemito 
cocoa (Perú)
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The relationship between cotton fiber length 
and strength in different Sudanese cotton 

growing regions
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Food pairing with 
Colombian 

coffee
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In Sum…..

• GI recognition does not automatically create collective brand value

• Any branding exercise requires clear objectives, long term commitment 
and discipline

• Understanding (and communicating) the origin product and its consumer 
benefits is the key to loyalty

https://unayta.es/branding/
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Origin Content is 
powerful

• Product´s unique qualities 
relevant to people's lives

• Territory and Identity. It can 
generate emotional 
connection through 
authenticity

• Product knowledge can 
create conversations

• Sustainability benefits can 
be universal, not just local Brett Jordan en Unsplash
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Thank you!

Luis.Samper@4point0brands.com
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