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She is in charge of monitoring global copyright protection trends 

at KCOPA. Her role involves continuously monitoring 

international copyright protection policies and major issues, 

thereby contributing to enhancing KCOPA's capacity to provide 

information. 

Additionally, she provides support for international cooperation 

and is responsible for discovering agendas for KCOPA to 

cooperate with copyright-related foreign organizations. 

Nara Lee holds a master degree on intellectual property law at 

the Korea University Graduate School. Based on this, she is also 

in charge of some research projects on copyright protection, and 
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