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01 • MY STARTING POINT

My Perspective
A commercial legal role close to brand activities

speaking as a commercial 
legal partner within a 
sports brand group

“In brand work, IP often appears in 
practical forms: athlete images, 
product names, designs, campaign 
content and brand assets.”



02 • THE LENS FOR THIS TALK

Where I See Women Contributing in Brand 
Work
Four roles from our sports brand ecosystem

Athletes

Inspiration

Product creators

Innovation

Brand builders

Stories

IP professionals

Protection

IP is one thread that helps people, ideas, products and stories become 
sustainable brand value.



03 • WOMEN INSPIRING SPORT

Female Athletes as Brand Partners
From performance to visibility, stories and long-term associations 

Eileen Gu
Skiing

Inspiring a new generation in 
winter sports

Wang Siyu
Basketball

Bringing women’s basketball 
into the brand story

Yin Ruoning
Golf

Professional performance 
with premium sports identity 

Chinese National Swimming Team
Swimming

Representing Women's 
visibility and excellence 



04 • WOMEN CREATING SPORT

Product & Innovation
Where sports experience becomes tangible 

“Product is where insight 
becomes design.”

Practical IP link: product design, names, 
technical know-how and distinctive product 
language.



PRODUCT CREATORS

Product Stories
From Insight to Design

MAIA ACTIVE
Professional Yoga Activewear Brand for Asian 
Women

A professional activewear brand exclusively 
tailored for Asian women, dedicated to the yoga 
category. Founded in Shanghai in 2016, MAIA 
ACTIVE adheres to the philosophy of 「Empower 
Asian women to embrace the beauty of fitness」.

DESCENTE BODY FLEX
Steps in women’s technical line

BODY FLEX is an example of how a performance 
brand can build women’s products around fit, 
movement and body structure.

FILA Tennis Mesh Hybrid Dress
Tennis heritage as product expression

FILA’s women tenniswear, inspired by lengendary
female tennis player Suzanne Lenglen, translates 
heritage into modern product design — carrying 
movement, confidence and elegance into 
recognizable brand language. 

Product innovation is not only function — it is insight turned into design.

Three examples from our brands: women’s needs, sport experience and product identity



From Product Messages to Brand 
Stories
Where campaigns create images, words and memories

“Stories connect 
products with people.”

Practical IP link: campaign films, visuals, slogans, 
music, image use and reusable creative materials.

06 • WOMEN SHAPING SPORT



BRAND & STORYTELLING

FILA
Women of Tomorrow 

DESCENTE
Bloom Within

MAIA ACTIVE
Rise, Move and Repeat

Brand & Storytelling
Where products become stories, and stories become brand memory

A campaign is not only a communication moment.
It can become a set of images, words and emotions that people remember.



BRAND & STORYTELLING

Three Marketing Moments
Examples from our brand environment

FILA

Women of Tomorrow 
Women’s Day film

Female voices of different walks of life, 
championed by Brand Ambassador Sun 
Qian, telling stories of inner growth and 
self-expression. 

DESCENTE

Bloom Within
BODY FLEX campaign

Product design language becomes a 
story of strength, balance and self-
breakthrough.

MAIA ACTIVE

MAIA FUN CLUB

Community Uniting vibrant women to experience a 
diverse range of active lifestyles, and celebrating 
the unique joy found in yoga and diverse fitness 
experiences.

Female Fitness & Lifestyle 



BEHIND THE SCENES

Legal Work Helping Brand Value Last

Helping brand moments be used, protected and carried forward Visible brand moments
Athletes • Products • Stories • Brand Assets

Athlete Partnerships

rights, image use and trusted collaboration

Product Innovation

names, designs, technology and know-how

Marketing Campaigns

content, visuals and usage rights

Clear
rights and 
permissions

Protect
names, designs and 
content

Sustain
value beyond one 
project

06 • BEHIND THE SCENES

Much of sport is created in public — and protected behind the scenes.



CLOSING

A Practical Link Between Women, Sports and IP

From one company and one commercial legal role

Thank you.

From this view, women help create, communicate and protect value in sport. IP helps these 
contributions be recognized, protected, reused and developed over time.

Inspire
Athletes

performance, visibility, stories

Create
Product teams

movement, fit, design, product identity

Connect
Brand storytellers

films, images, slogans, communities

Protect
Legal & IP teams

rights, permissions, protection



Important Note

• This presentation reflects practical observations from a commercial legal role within a sports 
brand group. It is not intended as legal advice or a general overview of sports IP. 

• Brand names, trademarks, images, campaign materials, athlete names and other assets 
referenced remain the property of their respective owners and are used for discussion and 
educational purposes in the context of the WIPO Sharing Session. 

• No further reproduction or commercial use should be made without appropriate authorization.
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