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Pilot Project for Raising the Public
Awareness on IP and Enforcement
Campaign: nefejkuj.sk
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Background

* The National Commission for the Coordination of Cooperation
against Counterfeiting and Piracy, May 2011

* National Anti-Counterfeiting Strategy
Goals

o Increase the public awareness of negative impacts of counterfeiting
and piracy on society and individuals

o Decrease the extent of infringement of intellectual property rights

o Collect the credible and exact data on extent and structure of
infringement of intellectual property rights

... How to achieve it ?

WIPO Advisory Committee on Enforcement, March 3-5, 2014 2
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Campaign
“IP Awareness-IP Education-IP Enforcement 2013-2015"

Systematic approach: repeat, repeat, repeat, ...

Target groups: « Teenagers
* Consumers
¢ Producers

Key messages: « |P means “Knowledge and Intelligence”
* [P means “Quality”
* [P means “Image and Profit”

WIPO Advisory Committee on Enforcement, March 3-5, 2014 3

Campaign @ﬁ nEij kl..lj.Sk

Target groups: Kids/ Teenagers

The objective: to make kids thinking about the diffrences
between original and faked product as to the quality, reliability
and safety

Basic headlines:
*  You Don't Fake — You Don't Steal
*  You Don’t Fake — You Don’t Risk
*  You Don’t Fake — You Play Fair

WIPO Advisory Committee on Enforcement, March 3-5, 2014 4
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Why kids?

* Newcomers in adult world
* Vulnerability
* Self-esteem problems

* Formation of character

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Campaign key messages

* Moral aspects of fakes

Safety/Security aspects of fakes (harmful, danger)
* Explanation — why fakes are unfair

* Testimonies

WIPO Advisory Committee on Enforcement, March 3-5, 2014




Campaign key processes

* Questionnaire
*  Microsite launch

* Road shows in schools / Targeted 45’lectures in
schools by SK IPO staff

* Testimonies by supporters

* Questionnaire

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Platform: Web portal

Why not o faka

“ ﬂ air Sa ppenar 'B an LU n f————
MICRO SITE — portal nefejkuj.sk, link to Facebook

Web design — adaptable, for tablets, mobile phones, PCs.

Web content — amusing, positive examples of authors, pop-stars

Prize for winners — legal downloading of CD, photos, ....

—

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk
September — December 2013

Comparative Field Survey
* Goal: To measure effectiveness of campaign
* Method: Comparing results before and after campaign

* Target group: Young generation of the age between 10 and 15

years
* Place: Slovak Republic

* Number of respondents: 2750

* Respondents: Random sample of respondents
* Survey before campaign: September 2013

* Survey after campaign: December 2013

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk
September — December 2013

Topics of the Survey

PART A

Understanding of Intellectual
Property Rights Protection Concept

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

N Questions (YES/NO Answers)

1 Do you know what is the intellectual
property?

2 Do you know what a trade mark is?

3 Do you know what a patent is?

4 Do you know what a design is?

5 Do you know what the sign © means ?

6 Do you know what the sign ® means?

September December %
2013 (YES) 2013 (YES) Change

s = @

54% 64% +10%
. -
86% 91% +5%
..
50% 63% +13%

—
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

1)What is protected by copyright?

September 2013
M Invention

H Logo
Shape and appearance of the product
M Song, Movie, Photo

| don’t know

14%

9%

December 2013
H Invention

M Logo

Shape and appearance of the product
M Song, Movie, Photo
m | don’t know

15%

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

2) What is protected by a patent?

September 2013 December 2013
M Invention H Invention
H Logo H Logo
™ Shape and appearance of the product m Shape and appearance of the product
H Song, Movie, Photo B Song, Movie, Photo
H | don’t know ® | don’t know

9%

3% 9%

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

3) What is protected by a trade mark?

September 2013 December 2013
M Invention B Invention
B Logo m Logo
i Shape and appearance of the product  m Shape and appearance of the product
H Song, Movie, Photo M Song, Movie, Photo
m | don’t know m | don’t know
14% 15%

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

4) What is protected by a design?

September 2013

H Invention
H Logo

= Shape and appearance of the product

M Song, Movie, Photo
| don’t know

9%

10%

December 2013

M Invention

H Logo

™ Shape and appearance of the product
B Song, Movie, Photo

H | don’t know

6%

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

5) Where can you apply for inventions/signs/designs?

September 2013

B Ministry of Culture
B Municipal Office

m IPO SR

N | don’t know

20%

21%

7%

December 2013

B Ministry of Culture
H Municipal Office
mIPOSR
® | don’t know

16%

24%

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART A

6) What would you like to protect (if you could)?

September 2013 December 2013
M Songs W Drawings B Songs B Drawings
B My inventions B Nothing B My inventions B Nothing
®ldon'tknow  m Other H | don’t know m Other

o4%2%

2% 25% 16% 16%

11%

14%

WIPO Advisory Committee on Enforcement, March 3-5, 2014

Questionnaire survey campaign nefejkuj.sk
September — December 2013

Topics of the Survey

PART B

What is a fake and relationship with it

WIPO Advisory Committee on Enforcement, March 3-5, 2014

14. 3. 2014



C' Inpustaia Prorerry Orrice
=5 or e Siowax Rerumuc

Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

N Questions (YES/NO Answers) September  December %

° 2013 (YES) 2013 (YES) Change

1 Do you know what is a fake? 84% 92% + 8%

2 Have you ever seen a fake? 73% 78% +5%

3 Could you recognise a fake from an original 46% 68% +22%
product?

4 Do you like fakes? 36% 20% -16%

5 Do you know that even the medicines and 69% 74% +5%
foodstuffs are counterfeited?

6 Do you know that a fake may threaten the 66% 72% + 6%
health?

7 Do you download 70% 81% +11%
music/movies/pictures/games from internet?

8 Do you think that it is right to download 48% 51% +3%

music/movies/pictures/games from internet?

9 Have you ever recorded a movie in a cinema? 4% 6% +2

19
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

1) What fake or illegal copy have you seen?

September 2013 December 2013

Handbag, accessories 79% Handbag, accessories

Cell phone cover Cell phone cover

Medicines, foods, cosmetics Medicines, foods, cosmetics

Toys Toys
Software, computer games Software, computer games
DVD/CD DVD/CD

Cell phone, electronics Cell phone, electronics

Other - specify | 2%

Other - specify 8%

Clothes 76% Clothes 49%
Shoes Shoes 46%
I have never seena fake | 2% I have never seen a fake 11%

0%  20%  40%  60%  80%  100% 0% 0% 20% 0%  40%  so%

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

2) What do you think, where are fakes or illegal copies purchased?

September 2013 December 2013
B Marketplace B Shopping centre B Marketplace B Shopping centre
¥ Internet ® Abroad M Internet M Abroad

M Other - specify M Other - specify

P

2%

|

S
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

3) Why do you think people buy fakes or illegal copies?

September 2013 December 2013
M They do not know they buy fakes M They do not know they buy fakes
M Because of image M Because of image

W They are cheaper 2%  They are cheaper 1%
M People like them M People like them
W Other W Other

\D% 1/'

WIPO Advisory Committee on Enforcement, March 3-5, 2014 22
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

4) What is faking or illegal copying in your opinion?

September 2013 December 2013
® When | buy any fake B When | buy any fake
B When | download music/movie/game from internet for B When | download music/movie/game from internet for
myself only myself only
m When | use ideas of others without their consent = When | use ideas of others without their consent
M Other - specify M Other - specify

23
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

5) What is faked or copied illegally mostly in your opinion?

September 2013 December 2013

Handbags, accessories Handbags, accessories

Software, computer games Software, computer games

Medicines, food, cosmetics Medicines, food, cosmetics

DVD/CD DVD/CD
Watches Watches
Toys Toys

Cell phones, electronics Cell phones, electronics

Clothes, shoes 6% Clothes, shoes

Other Other

0% 20% 20% 60% 20% 0% 20% 40% 60% 80%
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Questionnaire survey campaign nefejkuj.sk
September — December 2013

To assess the effectiveness of nefejkuj.sk campaign
the IPO SR monitored status before and after the campaign.

Comparing the results obtained in the questionnaire survey in
September 2013 with results gained after the campaign in
December 2013 we monitored the significant increase in general

IP knowledge ( + 6%) and understanding of infringement of IP
rights among target group (+ 9%).

The results were promising for the future and the campaign
nefejkuj.sk was a success.

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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Questionnaire survey campaign nefejkuj.sk September — December 2013 PART B

6) What fake or illegal copy you would never purchase?

September 2013
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Further development I. — What next?

* Sustainability in Slovakia untill 2016

* Part of IP=IQ project addressing Youngsters,
Consumers and Producers

* Addition of new features, supporters

* Ongoing school visits promoting IP via campaign

products

WIPO Advisory Committee on Enforcement, March 3-5, 2014

Further development Il. - What next?

* Across the boundaries - multinational scale

* Possible Cooperation with eSlovensko - NGO that
operates the Slovak Awareness Centre

* ,Safer Internet” - EU Programme

* Sub-project OVCE.sk /www.sheeplive.eu/

WIPO Advisory Committee on Enforcement, March 3-5, 2014

14. 3. 2014

14



Why OVCE.sk / sheeplive.eu ?

* internationally acclaimed project
* 24 animated stories

* original stories — focus on awareness about risks of the
internet, mobile phones and new technologies

*  Topics - racial hatred, grooming, pedophilia, providision
personal data in the Internet and their misuse, chain
letters, beauty recipes on the Internet, cyberstalking,
phishing and others

*  Multilingual format

Inasphocrd weind i

WIPO Advisory Committee on Enforcement, March 3-5, 2014
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www.sheeplive.eu

S r——
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Main challenges

*  Great possibility to include and make available IP-related
stories (TM, D, Patent, Copyright — from idea to product,
infringements, piracy etc....)

*  Possibility to cover many countries / regions
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Thank you for your attention!
Lubo$ Knoth

President

Industrial Property Office of the SR
lubos.knoth@indprop.gov.sk

WWW.UpV.sk
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