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| Tradition, expertise, quality ooz snessyer | KBS

Foundation of the legal
predecessor of Egis by

Swiss Dr. Albert Wander Egis became

Start of galenic

and Hungarian products’ listed
Sandor Balla manufacturing on the Budapest
Budapest Kérmend Stock Exchange
1950 1989
1913 1976 1994
D \VAN []ER RT ©
O . Commencement Start of injection
. . of API production production
0 O Budapest Budapest
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Servier acquired 100%
ownership of Egis

Egis launched
Europe’s first

= -
biosimilar monoclonal
SERV’ERJ* antibody medicine
o - O

1995 2013 2015 > 2019 2021

¥ (§ Modermisaton of the actie
acquired 51% ;@7 O

Stake in Egis infrastructure started

The company inaugurated
a brand new galenic plant
Kormend

Two technology-intensive
investments finished in
Koérmend:

Budapest - modernisation of the
existing packaging
Eqgis strengthened its presence in infrastructure (1st phase)
the OTC market with the - Inauguration of a plant for
acquisition of Biovital in Poland finished oncology products

with special manufacturing
requirements



Vertically integrated leading oz sressyer | BB
regional pharmaceutical company
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Research and Development Active Ingredient and Sales

Finished Product Production

_ @ 22% domestic
@ State-of-the-artresearch laboratories

ive i - - 78% export
S iy EeEREe @ Active ingredient synthesis o o exp
ingredients, value-added ® Finished product formulation:
generics, branded generics tablets, capsules, injections,
galenicforms
Contract manufacturing ® Biosimilar:
and development drug release testing

secondary packaging

® activeingredients @ Packaging



E g is i N Num be rs 2022/2023 business year ‘3615

colleagues countries active ingredients products

In the 2021/2022 business year our portfolio consisted of 642 products,
belonging to 166 product lines containing 149 active ingredients.



I Main theraPGUtiC areas 2022/2023 business year I (36[5

3.5% 3.5%

6.3% Alimentary tract Oncology /
- and metabolism immunomodulators
Others

41.4%

Cardiovascularsystem

8.5%

Musculo-skeletal system

8.6%

Blood forming organs

19.3%

Central nervous system

8.9%

Respiratory system

2021/2022 business year, based on turnover of
human drug sales
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More than 30 million patients are 20222003 tusinessyear | EGHS
treated yearly with Egis medicines

et a m
7 K A ..
g? ,, f' t_ < 835 tons
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~. \ % o)
v

active ingredients/
intermediates
77

AN ‘ ; + e

e

181 million

boxes of drugs sold ...

>
>V 4
5.6 billion

tablets and capsules
Los Angeles - Budapest— Tokyo 70% of the world population

...the length of the chain of boxes



I Egis in the World 2022/2023 business year I ‘3615

Egis products reach

103 countries 18 countries,

where Egis has
its own marketing

network
€ 577.6 million 4560
turnoverin 2021/2022 colleagues

9 Sales through our partners Sales under the brand name Egis through our subsidiaries and

representative offices, respectively



Branded generic trademark filing strategy... (3615

Hungary

+

17 countries of operation

Armenia
Azerbaijan
Bulgaria
Belarus

Czech Republic
Georgia
Kazakhstan
Lithuania
Latvia

Moldova
Poland
Romania
Russian
Federation
Slovakia
Ukraine
Uzbekistan
Viet Nam

..from Armenia to Viet Nam

9 Sales under the brand name Egis through our subsidiaries
and representative offices, respectively

9 Sales through our partners o e o
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EGIS Trademark portfoliQ in numbers

™ portfolio contains 17047 registered trademarks, 1414 brands

of which 16592 are word trademarks (local script, block letters)
394 are figurative trademarks (306 without EGIS figurative marks)
57 are slogans
4 are colour marks

101 word trademarks

of which 7 trademarks with local script (China, India, Taiwan)
AR

EGIS
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88 figurative trademarks (means i.e.our company logo)




Number of TM filings per year

2013

2014

Via Madrid

HU national

other

hﬂmﬁaﬁihﬁ

2015

2016

2017

2018

2019

2020

2021 2022 2023
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| Egis as TOP Madrid applicant

A2. Top Madrid applicants, 2021

Madrid applications

Change in
position
Ranking from 2020 Madrid applicant 2018 2021
1 4 L'OREAL France 183 116 17
2 2 ADP GAUSELMANM GMEH Garmany 39 123 120
3 2] GLAXD GROUP LIMITED LLK. 59 G4 110
4 =2 HUAWEI TECHNOLOGIES CO., LTD. China 164 187 98
5 -4 MNOVARTIS AG Switzarland 129 233 a4
B 1 EURC GAMES TECHMOLOGY LTD. Bulgaria 48 84 23
¥ 1 APPLE INC. LS. 104 80 82
B 2] HEMKEL AG & CO KGAA Germany Tr &0 a0
) =B SHISEIDO COMPANY, LTD Japan TO 133 g9
10 =1 SYNGENTA CROF PROTECTION AG Switzarland 30 T8 85
11 a SOCIETE DES PRODUITS MESTLE S5.A. Switzarland 41 G4 TE
12 13 EGIS GYA GYSZERGYA R ZRT. Huriga 11 4.3 G5
12 =2 RIGO TRADING S.A. Luxembaurg 102 7o G5
14 13 RICHTER GEDEDMN NYRT. Hungary TG 42 61
15 G BEIERSDORF AG Germany 47 a7 G0
16 20 ECEHRINGER IMGELHEIM INTERMNATIONAL GMEH Germany 38 34 58
16 =10 NINTENDO CO., LTD. Japan 32 a0 58
18 Toao BATH & BODY WORKS BRAND MANAGEMENT, INC. LS. 27 G &7
19 =2 EAYERISCHE MOTOREMN WERKE AKTIENGESELLSCHAFT Germany 78 51 56
20 540 LG CORP. Republic of Korea 3 7 55

Source: Madrid Yearly Review 2022 (wipo.int)
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https://www.wipo.int/edocs/pubdocs/en/wipo-pub-940-2022-en-madrid-yearly-review-2022.pdf

E g is i N Num be rs 2022/2023 business year ‘3615

colleagues countries active ingredients products

In the 2021/2022 business year our portfolio consisted of 642 products,
belonging to containing 149 active ingredients.



| Pharma Brand Names — Double Barriers

TRADEMARK BARRIER

A name must be:

» accepted by trademark offices.

* not disputed by third parties.
PREDICTABLE (more or less)

*INN = international non-proprietary name

REGULATORY BARRIER

A name must be:
« accepted by health agencies.
UNPREDICTABLE (strict decisions)
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The worst case
(so far):

21 name
refusals for one
product
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TRADEMARK BARRIER

* Lack of distinctiveness
* Similar to earlier TM

*INN = international non-proprietary name

}

=)

1 The worst case
' 1 (so far):
I I I v 21 name
L= G refusals for one

product
REGULATORY BARRIER

Reasons for rejection

Artificial example for an ibuprofen product

Similar to earlier brand name (also under
evaluation; counting identical letters)

Similar to INN* IBUFENOR (sim. to own INN),
PAREMO (sim. to diff. INN paracetamol)
Contains INN stem ZYTPROFEN (-profen)
Promotional/meaningful DOLYXHELP
Containing (part of) company name EGIBUP

L] @



| Pharma Brand Names — Double Barriers

TRADEMARK BARRIER

REGULATORY BARRIER

SOLUTION:

unusual brand names

multiplication of TMs dedicated to 1 product
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The worst case
(so far):

21 name
refusals for one
product



Number of TM filings per year
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HU national
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I Why Madrid? (3515

Hungary + 17 countries
Armenia, Azerbaijan, Bulgaria, Belarus, Czech Rep., Georgia, Kazakhstan, Lithuania,

Latvia, Moldova, Poland, Romania, Russia, Slovakia, Ukraine, Uzbekistan, Viet Nam

X ® Predictabletiming ® vs. EUTM: legallysafer

\

National TMfiling Lower number of earlier rights

proceedings
27 national TMregistries

3-36 months

including in WEU
VS.

VS.
WIPO

12/18 months 8 national TM registriesin CEU



I Why Madrid? (3515

Hungary + 17 countries
Armenia, Azerbaijan, Bulgaria, Belarus, Czech Rep., Georgia, Kazakhstan, Lithuania,
Latvia, Moldova, Poland, Romania, Russia, Slovakia, Ukraine, Uzbekistan, Vietham

‘-5 ® Cheaper ® Less administration

Cost of national TM applications

in1 classin 17 countries - instructions / contract
_ - docketing
Official fee cca. EUR 5714 Sum: - payment arrangement
+ Cca.EUR 12.500 7aralegal

Local agent fee min EUR 6800 JR Admin
EUR 400/ t l@! 17 x Local agents L
( country) ‘\__," cca.17x 1 hour assistant
Madrid fee in 1 class (basicfee+ Cca.EUR 3.709 vS-

countries) + forwarding fee from 1x Madrid e-filing

basic office to WIPO cca.1 hour

*Source: https://www.country-index.com/country_surveys.aspx



Number of TM filings per year
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WHO FILED THE MOST MADRID %3
TRADEMARK APPLICATIONS IN 2013 ? = WHO FILED

D o ) e ronenr THE MOST MADRID
TOP 10 COUNTRIES : TRADEMARK
47,885 APPLICATIONS +23%
IN 20147?

Nunber of applications Growth in 2004
TOPS TOP 10
CLASSES MADRID APPLICANTS
Mumber of classes spoci ficd in intemational egstrations Number of Madrd applications
el it b rate 200514 filisd in 2004
L
Computers and

electronics

2013 bt

111 applications SRR e u
8470 - y0ge M Y & % 4
T nices ¥
6143~ 3%
’%‘ '5}’* <fﬁ?"a % 4‘5) {q Q‘% &ﬂ'.- %-v #'q.
% Te B Ty h, "‘%4}“?%
Pharmaceuticals IT e %% &b'-d, o, P
5361 - -04% - . a.% W, s
2014 . ny
Clothing o,

=

132 applications st

TORP 10
COUNTRIES

Srumber of wppiot s aned sl o o il







Thank you for
your attention
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Source: WIPO Global Barnd Database - Vienna cl. 5.13.15 Christmas trees, branches of Christmas trees
Global Brand Database (wipo.int)



https://branddb.wipo.int/en/similarlogo/results?strategy=concept&sort=score%20desc&start=0&rows=60&asStructure=%7B%22_id%22:%22921d%22,%22boolean%22:%22AND%22,%22bricks%22:%5B%7B%22_id%22:%22921f%22,%22key%22:%22viennaClass%22,%22value%22:%5B%7B%22value%22:%2205.13.15%22,%22label%22:%2205.13.15%22,%22label2%22:%2205.13.15%20-%20Christmas%20trees,%20branches%20of%20Christmas%20trees%22,%22score%22:149,%22highlighted%22:%2205.13.15%20-%20%3Cem%3EChristmas%3C%2Fem%3E%20trees,%20branches%20of%20%3Cem%3EChristmas%3C%2Fem%3E%20trees%22%7D%5D,%22strategy%22:%22all_of%22%7D%5D%7D&_=1701881244554&fg=_void_
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