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What will we cover?

• What is the GBD and what includes
• Types of searches
• Tools
• Short demo
• Q&A
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What is the GBD?

• A database containing access to 83 different data sources, including:

• International trademarks under the Madrid System (WO)
• Trademarks from participating national and regional offices (ES, CH, EM, OAPI)
• Appellations of origin and Geographical Indications under the Lisbon system
• Emblems under 6ter
• INNs (International Nonproprietary Names) of the World Health Organization

• The GBD is not a real-time display of all global and existing trademarks.

https://www.wipo.int/madrid
https://www.wipo.int/lisbon
https://www.wipo.int/article6ter
https://www.who.int/teams/health-product-and-policy-standards/inn
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Recent changes to the GBD
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Recent changes to the GBD



WIPO FOR OFFICIAL USE ONLY 

Languages
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Data coverage
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Data coverage
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Brand Name search

Filling one of these fields is enough to make a search.
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Brand Name search
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Brand Name search
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Brand Name search
Filtering helps narrowing
down the results, by selecting
filters such as:

• IP Office
• Nice class
• Owner
• Status
• Dates

Statistics view provides graphs with
aggregated data that can also be filtered.
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Brand Name search strategies



Embedded (results contain entered term) 

Match exact expression

Searching for “terra” we obtain
results containing this term
but also containing extra 
words and characters: 
o Terra Labs
o Terra Iruki
o Terra Dolce
o Huma-Terra

Only results that include the 
exact term “Flower” will 
appear.

The order of characters and 
spaces will be respected in the 
search, and shorter or longer 
terms will not be included.



Fuzzy (results are spelled similarly to entered term) 

Phonetic (matches sound like entered term)

When searching for “Foam”, 
results appear with the letters 
interchanged, with some 
differences... Excludes the 
searched term *. 
o Fiam Faam
o Foma
o Mao Mao
o Flam

When searching “coco” we get:
o Coca-cola
o Cocoo
o Coca pura
o Co-co grill

*Works only with searches in latin characters



Stemming (results share the same stem or root as the entered
term)

From “Teaching” the radical 
“Teach” is extracted. Los 
resultados pueden incluir:
o Teachly
o Teache
o Teacher
o Teach-r
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Logo search - Uploading

You can add filters before the search
to narrow down the results

Find an existing trademark
through a logo image, or see
how similar your logo is to
other registered trademarks.
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Logo search - Uploading

Edit the shape of the logo
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Logo search - Strategies

• Concept:

• Shape:

• Color:

• Composite: 

Original: 

AI based similarity

Similar lines, 

ignores color

Similar colors with

similar distribution

Composition based

on color and lines
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Logo search - Finding



Advanced search
Our advanced searches use boolean logic AND/OR to provide tailored results using 21 
different search filters.

First case: Results with
name Estrella OR Star
can appear.

Second case:
Only results including
Estrella as a name AND 
registered in Spain’s IP 
Office will appear.



Advanced search
Results can be filtered by Type, e.g. for D.O. or emblems; and Function, for olfactory 
or sound trademarks.



Advanced search
Este tipo de búsqueda permite realizar 21 filtros de búsqueda diferentes e incluye 
mayor número de opciones para filtrar resultados. Utiliza lógica BOOLEAN, Y/O.



Advanced search



Advanced search



Advanced search
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* : Replaces any character any number of times

⁃ Starbuck* = Starbucks, Starbucks coffee

⁃ Apple* = Apple promotion, Apple lightning, Applewoods

⁃ Nike* =  Niken, Nikel, Nikeland

? : Replaces any character exactly one single time. Several can be 
used 

• A??le = Amble, Atole, Antle, Aigle, Agile 

• Adid?s = Adidas, Adidss, Adidos

\ : Backslash indicates space between words, can be combined 
with wildcards

Searching for "red*green\ blue" will match brands starting with 
"red," followed by any characters, then "green," and ending with 
“blue”. Always use this with Match exact expression.

Space means:
With special characters in the search (\) = OR
No special characters = Exact search

“red green blue” will only show TMs with the three terms
“red* green blue” will provide results containing “red” 
Plus extra characters (*) OR green OR blue.

Wildcards & Special Characters

Wildcards and special characters are useful but complex to use. An extra space or a small change can 
give very different results. Always use with exact search!



Demo – Explore tab



Reports



Reports

Reports can have up to 180 records in them. To access your reports from any device, we recommend saving them 
while logged into the IP Portal.



Select the Vienna edition you prefer

Short video tutorials available here

Vienna Classification Assistant



Vienna Classification Assistant



Vienna Classification Assistant



Vienna Classification Assistant



Goods and Services Explorer

The Global G&S Terms Explorer is a tool designed to assist trademark applicants when selecting 

appropriate Goods and Services terms and their associated Nice classes in different languages during the 

filing process. 



Goods and Services Explorer

How does it work:

• The tool runs on statistics computed from 18 major trademark collections included in the GBD.

• The tool shows in one graph if the term was accepted in the past, in how many trademarks and in which offices. A 

drop in the usage of the term indicates a change in the acceptance policy of the office. 

• The terms recommended by the tool were accepted in at least 30 different trademarks over the last 10 years.

Why use it:

Goods and Services terms define the scope of protection for registered marks. 

• If the term is too broad, the application could potentially be conflicting with another registered trademark. 

• Improper term selection leads to delays and additional costs when the term is not accepted by the national 

trademark office or wrongly classified.



Goods and Services Explorer

Only the 18 offices considered for 
the tool



Goods and Services Explorer - Exact



Goods and Services Explorer - Exact



Goods and Services Explorer - String



Goods and Services Explorer - Semantic



Goods and Services Explorer - Semantic
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Thank you for your attention.
Time for the Q&A!

You can also address your questions about the GBD to 
gbd@wipo.int
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