WIPO/ACE/18/12
[R3: &
HA#: 2026 £5 A 15 H

WESHERS

FrABaR
200656 A2H%EZ408H, HAK

BE =R F Rt E

4. FEIREH LS (AAFA) Sk SR8 % AR $ « Xt (Jennifer Hanks) -,
£ B B4R

=

AR T SR E AR & (AAFAD RERMIRE P BT I B BB AL T3, IR T
B R AT e AR R . S O — N UL M B TR, BER B E
S E B A, JFF SRR, A E N K7 I B E (R A I s 56 . A58 1,
S P AR & LT AAAE, s T RE s e T BT i S RIEI L
N BEBDIRAR G S LR & AR HE . AU B e I SR [ [ R BT 3, R 281 G R B 2 5
fEo ARAFRER T AAFA P42 T 2025 48 10 A 13K H 51 5 R A BRI R TH LB 154 5
(NML) JRFERIEIL, BAA AAFA 2 SISO OB (5 2 o BRAh, JEFE3 2026 4 2 A KA — % T
B E T AT TRy, AR, R AR BRSNS U 9 3 ™ E A A S AN
ZafEE,

AL FIE I AR I A, A — B AR =AU SR T AL B 5 [ (W A
https://www. aafaglobal. org/counterfeitdevaluechain.
: https://www. regulations. gov/comment/USTR-2025-0018-0039.


https://www.aafaglobal.org/counterfeitdevaluechain
https://www.aafaglobal.org/counterfeitdevaluechain
https://www.regulations.gov/comment/USTR-2025-0018-0039

WIPO/ACE/18/12
F2m

— iR BECREFRERE

L RE TSR — A 78 7 MRS B AR Y 1 98 AT IR 2% . AR T B\
1, MHET 7B ) BRI | B B IRVE IS IRV, AT R . R T B
B 5| 22T AV B 2 W S AR T it B B St

Fake Emails
Dupe Influencers — Websites
Fraud
oV 06,
N %
e ()
RS >
9 S, [Fake
Third-Party Sellers Q ﬁ Fake Text Messages

Lack of Proactive @

Measures Fraudulent
Advertisements

Hidlden links G Known Counterfeiting

Hashtags and Search Terms

—. SeEF0y

2. BESONUIR AT b i IR P A B3 R i K AT M2 — o SRE AR EESE h 2 (AAFA) T
AR, BEERIRBGI KA BRI EE 2 . B TR E & RN A REARAE A
BNBA, HoEg MEEE R T I A, R RE S DR T I 24 SETE R I 15 A A A 4

3. IEWRE P AT I ST S S, BB A BOA A R . Al AT R AR 2
FESTAE G BB NG R B bRl e b, B, ABATRIEI TN w8, MBS T [
TRATEABUE A E R . R ER s dh, MEZLWE. S5 7 = Wl SR E 7
W, EEXBRELZEGIT N, EHREEZEMVER. 1EME S TUETEER Ty s
ez, Ry ok T REENAEARE, FOVERE E AR LR SRR E P T R iR AL 5 »
[ NS R i B8, AR AR DO i

A. BT e K IEYE Kt R S

4. DUF A AAFA 23 53 T ) — B8 T B 70 {8 B 0] L



WIPO/ACE/18/12
3

@) SEMA

5. 1E4N AAFA KT “EEML” MG A, CEEMA 2 AR BT KRR 22
oy SR E T R AT IR NN AT AR R L T R SR A R, R
R WAL SR T G EAE, AR 2 SURE GUEIRT I ™ o A SR HET BB 7 il i P A A
NEER, A AERAINING T PR IE, IXEE N R IE = IR EAF A

6. AAFA 7EHIRACHY (2025 B4 in &)y (WL 1, i T EAMEE T4 EREMEE
P AR IBENIR PR e — 67 AAFA £ BIEESRAE 2025 4E 1 A& 6 FWIAMERZ) 250 AN {5 9 210K
Fo e IR, HA X LA IR A DL RS R AR BOZ A B R S,
fATTA BB . Rk, RBGE R B R 2, B S R LT SRS BR . 2 R
HEEE, 5 2024 FEFALL, 2025 FERER T EMMEER “EBEMO” GRG0, 55— 5T
PR, EEPEMEREA 40 24 “ERNL” , i1rk 2 8504 209, 000.

(b)  HRAEME M

7o BRVETER SR (7 &9 M s, 2 0 A P B ik b RS2 GR I I R AR, BVRIE A
SRR o IR S KR IE A X, T S A A R I I A S AR VR
NI LR s (o ABATTIE L 52 SRR ST IR 51 U5 K 5, JF WP S 5CFE R IBCAH A5 S5 R T “ AL BIAT
27 o REEREEAE SAENGRIE AR 1B A AR BE P b e BOE 3 1 5515 R

8. 2025 £F, AAFA KAG T CHRVEPERIBE T REMRE MBI ER)  sRIRIFUH T
By ARG — 30 H 2 R . IRy FES, AAFA 8 T A ETRES, HANa T
HHT ARG RIRYE, FFoRif T BRI E A RGNS 75 I ) 1)

9. M g

o U UMEMMEE, RUE By, HVEVER SR > IR R ZE SRS T 9%
BRI AR EEE. A RIRH, B HE R RE Bl SR s s, T

EERLY

o AAFA 2 URGSAGAR, AT e RVE R Rk LA R AR, e A A 5 I R 44 B
SHCF A P (TCANN) 88— 3840 S WU R IEBGR. (UDRP) $ i 4 URE X

— B SHH A AR AT .

10, 7F 2025 4F NML 55 999, AAFA —Rrgs RIREAR, M 2024 4F 4 A5 2024 4 7 H, A0 fE
TP LT 480 2 AKVENES 4, X80 B EEREF] 60 AMKVEMERISE. 75 ACE 55+ m 2 iUl
B, S&EHBEPIIR T 9T B i) B AR TT SRR TS 00, NP0 S s B ) A 4 R DX iy
BEMR R TT 5. SR, BRVETEM S AR S 2 B . T 2430 RS R IR A L “FTHE " =0
FIZER, AR ARAR AR/ BRRR AR A A E I 53 X 8 R sl 2 — R AT AN FO M50 o IR bl s 5o 1 AR
W RS2 5w, WAERE RS EZERw. N2 —NESLrE 1, W%
B T A RV A O T W A BV ARV Bl 1) RS <

’ AAFA. Brand Protection Tips:Dupe Influencers on Social Media. iZ%#R%5 ] &[H:
https://www. aafaglobal. org/AAFA/Solutions Pages/Dupe Influencers The Concerning Trend of Promoting Coun
terfeits. aspx.


https://www.aafaglobal.org/AAFA/Solutions_Pages/Dupe_Influencers_The_Concerning_Trend_of_Promoting_Counterfeits.aspx
https://www.aafaglobal.org/AAFA/Solutions_Pages/Dupe_Influencers_The_Concerning_Trend_of_Promoting_Counterfeits.aspx

WIPO/ACE/18/12
FAm

o AAFA [ NML $FIR 702 1 — A7 AAFA 2 GUICRIIRTE B 5007 “ RO IRATREIEE 1 1F
EGRAN TIRVEPE M B o fE—MEEHAT & b, REFT R P eI 7 — ), %
] ] 2 AU K B ERACRF A 42. 99 3Tt !

For Gk T . TG R T [ GG, (HIRAE N7 85 R B s a0 E ok
H funsersey. com, FrUAFRIAEFHOH W 77
(c)  HRVEMES 45

11, BRVEMET 5 5 EVEMER S Z A B R IEBCA AAFA £ G O ) A @, 7E AAFA [ NML e
W, 2 TR IRVE M 3 K S BT R T A S AR T SN R RESRHE BN AT B T AR
DL S2454 [ AAFA £F%F 2025 4F NML 3232 VRS 2 0.

o AL AAFA ZOURIL, £ MEEAT G B, B 1,000 2EMVEMET S, HATr
ZHAVENE SR FE S L AHE R, B L E L HORIE ., SR PaER. S SR E A
AR ARG, R AN R E S e X AT R . e NJEL
£ 2025 4 8 AR 9 AMIE, e A=K, £ DB & BT 2RI R
WARITA T S, A —FEAEHERE o, EARERD|— MRVETEM S

o PR R, TR AT S b 15,000 ZRAIKIEEE, IERIZTEG
AR e 2 RO B 2 1) 5 MO P T O SR S MR R R
—RALH L FWAULT 16 0! AR REIEH . RIS
W17 Sk AFA £ SRR, R LT AR B — MR [ outlets. com
B 25 B ) — PR P A e MO — A R P IS A T
BRI

() BHE=TTERKWTT

12 FLF R 5 T MM ACRAR T S AR AR SO VR AR =07 RN BE, S0 R AL B B 3 2 4
KRBT ILARE P2 i A IO 6 RO REIESIEE T GREISAERETL) , AE 2023
6 HERAN, ZORMIIRIFLSE “mm R =07 SIS, AT B S B e s
B ARSI AT IR SR, (EIESY R RITH SR 7 TATAE 22 L SR Z A
ERNMHE, Sl EH BRENE ©HL, TR R E P R 1 R R A

13, AAFA BAR T 2022 ESCI B AL RN PRI 47 MR CRIEREE. B

HARBCHD o, A7 17 MyTah Gh 36.2%) AFFESEE AL e bR, P, . AR TR
e SR E ER BRI Bk O T 2026 4F 2 H kAN,

! BRISSA & 4 (2023 4E) . What Third-Party Sellers Need to Know About the INFORM Consumers
Act.

° Fonrouge, Gabrielle (202549 H 19 H) . CNBC. “Walmart’ s Marketplace boom:How lax vetting
came with identity theft and fakes” .

o AAFA (2022 4E 3 H 23 H) o “Fashion Industry Study Reveals Dangerous Chemicals, Heavy Metals in
Counterfeit Products” .



WIPO/ACE/18/12
5

=\ &g

14, W RERE ST & SRR, TF & 74T o B B AT SR R 0 R — 8, B
JIFEAR . IR T 01 ] BB X (K R 7 M ST YRR R« O R I 7 2
SETFARLIMORR, A RGNS, TR R AR R, 1%
A SR 0

15, ANPA IEFE S5 3CA FA S AR BUH BRI 22 2, LA S 1692 T 76 22 47 2 O
#, FINAKSES & P QTS CURUSIEEE, 36551 5 7 & IR, . e % iR
T RIS, EERHRETY. AR R, FRREE > R R
YA

16, MESN, AAFA EREVEAESRIBAL (BAMESD 1 CERENER) MR T A0
B, AR RN (0 R AR R, JF AT B AR . AP R, - F
BURIR TG, LB STk, S 8 MR EA AL . KA TR
SRR 037t L RIS [, b ) 1 0 BRI A 3 A

17, RIEEAK. #lh. ZEEHLRIENTE, DOERAZ .

18, AT (RBOCR I SRR ATTRELE 0. 400 S0 24 A 1 B 4230 47 2 10 24
H, DUBBIREEE), QISR AR L G T

19, ANFA FHTR T B AR RE— SRR . I % LR 2
e FIBUREAA ST IER? 7

20. TERAVELHITHRERN " LA, AR,

(A& 1+ %]

AAFA (202547 H 27 H) . AAFA Submits Comments to USPTO re OECD Marketplace Guidelines.



