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Note

Unless otherwise specified, all references to dollars ($) are to United States dollars.

The following abbreviations are used:

ACID Anti-copying in Design (United Kingdom)

BSDA Bureau sénégalais du droit d’auteur (Senegalese Copyright Office)

CD Compact disc

CV Curriculum vitae (résumé)

DVD Digital video (or versatile) disc

EU European Union

GDP Gross domestic product

IP Intellectual property

IPRs Intellectual property rights

ITC International Trade Centre

NGO Non-governmental organization

OAPI African Intellectual Property Organization

PCT Patent Cooperation Treaty

SME Small and medium-sized enterprise

TCEs Traditional cultural expressions

TRIPS (Agreement on) Trade-Related Aspects of Intellectual Property Rights

TSIs Trade support institutions

UNCTAD United Nations Conference on Trade and Development

UNESCO United Nations Educational, Scientific and Cultural Organization

WIPO World Intellectual Property Organization

WTO World Trade Organization




