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EXALEAD AT A GLANCE EXALEAD AT A GLANCE –– Time LineTime Line

� 1996 >> Founders involved in Altavista

� 2000 >> Company founded after a 2-year dev. Period

– Search as you think, “Search by serendipity” - patented

� 2005 >> First BtoB marketing investments

� 2006 >> Complete product range

– Full-featured / Fully scalable / Real-time products

– Packaged solutions / Fully customizable products

� 2007 >> www.exalead.com

– Web search

– Images search (Face filtering)

– Wikipedia (XML version of Wikipedia – Metadatas processing)

– Video search (merging crawled and partners web sites contents)



EXALEAD AT A GLANCE EXALEAD AT A GLANCE –– 2007 Figures2007 Figures

� 2 business units / 1 core technology

– BtoB >> Software vendor (including OEM, Internet white label)

– BtoC >> www.exalead.com (.fr, .de, .es)

• 8 billion web pages (3rd biggest index in the world)

• 1 billion images (innovative face recognition algorithm)

� Growing activity

– 100 employees

– January €12M raising to accelerate international development

– To double turn-over and R&D investments

� 4 subsidiaries

– USA (NYC / SFA)

– Germany

– Italy

– UK



WHAT IS SEARCH?WHAT IS SEARCH?

� As search is the privileged way people are now accessing content,

it is not (only)

– A query box leading to a simple list of results 

� Search is (also)

– The LEVERAGE of the “editorial” strategy and related business model

• Organize results in a relevant manner according to the site organization and 

rights on contents (cf. a SE allowed to read / index / display all or a part of 

published contents)

• Focus results on relevant and revenue generating content

– The INTERACTION mechanism between the user and the content

• Use the search to create dynamic and contextual pages that leverages 

cross thematic contents in accordance with rights on contents

– The driver to REVENUES

• Sponsored listings

• Revenue driven content (Any publisher’s interest)



EXALEAD Search EXALEAD Search ExperienceExperience : Search by serendipity: Search by serendipity
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EXALEAD Search EXALEAD Search ExperienceExperience : : DifferentDifferent viewsviews of a single of a single 

web indexweb index



EXALEAD Search EXALEAD Search ExperienceExperience : : MergingMerging videovideo
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EXALEAD Key EXALEAD Key FeaturesFeatures

� Fuzzy search

– Phonetic + approximate search

– Significant increase of valid search

� Cross-media / Cross-content search

– Organic growth of web content

– Extended attributes (meta-datas)

– Multimedia formats

� User right management (on a ACAP base)

– Secure protected content

– Secure « premium » content access

– Enable profiling

� Configurable ranking according users’ profiles

– Display search results with partners’ rich contents

– Match search results with user requirement, site entry point, time… (Ex.: no 

adult content before 10 pm) 



CONCLUSIONCONCLUSION

� Not a question of global certified technical standard at a SE level

– Search engines technologies are ready-made for reading, indexing and 

retrieving rights information coming from different systems;

– It is a question of communication to be solved through pragmatic initiatives 

like ACAP project (based on existing market practices e.g. robots.txt 

extension …) for improving users’ search experience.

� Virtuous circle : publishers to meet their consumers

– Thanks to the traffic brought by search engines and portals,

– Granting widely the access to premium content meta-datas (after breaking

down barriers like libaries databases restricted access),

– Publishers would take direct business benefits from consumer through

content leveraging and audience catching

– Without being tied to a very few number of search actors.
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