REPUBLIC OF SERBIA

In the second half of the twentieth century, while Serbia was a part of the former Socialist Republic of Yugoslavia, it enjoyed very fine reputation all over the world. Yugoslav companies were very successful on the international market; tourism was very developed in the 60s and 70s of the twentieth century. After the war that happened on this territory, the prestige and good reputation has gone.
 Today, as a nation, we have the difficult task, actually the most complicated task when speaking of the reputation of a country, to regain the international reputation of a peace loving and prosperous nation with tradition.
Talking about current situation, I will present the strategies and actions of the Republic of Serbia that have been passed with the ultimate aim of promoting the country. The primary one is the Government Strategy of Incitement and Development of Foreign Investment. This is an aspect of determination of the Government of Serbia to develop a plan for the promotion of investments, with the essential message that Serbia is undertaking steps to improve its investment potential, and to emphasize possibilities for business enterprises with foreign capital. For the sake of developing the marketing with the aim of establishing the favorable picture about Serbia, Government has founded the Serbia Investment and Export Promotion Agency (SIEPA). A campaign for the improvement of the image of Serbia aimed to reduce differences between the investors' image about Serbia and the image that the Government and the Agency tend to create for the investors in the future.
The most important initiative in this field is the project “Creating and Positioning a Nation Branding of Serbia” enforced by the ex Ministry of Trade and Services, now Ministry of Agriculture, Trade, Forestry and Water Management. In 2007, the Government has founded a Council for the Promotion of Serbia. It has been reactivated on several occasions with the same aim to propose measures, give expert opinions and proposals connected to the defining of strategic priorities for the promotion of Serbia. This mission succeeded 
In the organization of Ministry of Trade and Services, the awards for the best goods and corporative brands “The Best from Serbia” have been awarded since 2004. The awards are given in 20 categories, and in the last two years, the award in the special category for the best personal brand in the function of the promotion of Serbia has been received by Novak Djokovic. 
Also, for seven years in a row, Ministry of Trade and Services organizes "Brand Fair". The "Brand Fair" has strategically important position for the development of branding in general. It became a generator of the knowledge on branding which is an important factor in the process of constructing the national brand of Serbia. The IP Office has been actively participating for the last four years by organizing seminars and approaching potential clients who may appear as applicants.
The initiative, so called "Brand Charter" started in 2007 by the Magazine BRAND, and signed by Chamber of Commerce of Serbia, Action Fund RS, Brand Fair and other relevant government institutions, business companies and well known Serbian artists.  This initiative has the aim to create partnership between public and private sector in the field of the development of strategy of the national brand of Serbia. Its importance is reflected in the organized and opened media affirmation of all levels of society. This is a kind of general approach to the concept of the elaboration of the national brand.
As a contribution to this, I shall mention even an action of the Tourist Organization of Serbia for the sake of promoting Serbia as a place suitable for Congress Tourism. Serbia Convention Bureau is a mission to build an international convention industry that will benefit Serbia and the members of the Serbia Convention Bureau. The vision is for Serbia to become a highly successful, highly regarded convention destination in Europe. To bring the world business community to Serbia and to enhance Serbia’s professional capacity by transfer of knowledge and technology.
For the sake of better using of the possibilities offered by the protection of geographical indications, which have not been greatly used by the parties in Serbia, we are in the course of realization of the Project of Technical Assistance of the Government of the Swiss Confederation to the Government of the Republic of Serbia in the field of the protection of the indications of geographical origin. The Project provides support in the certification of products protected by the indication of geographical origin. This is of essential importance for the marketing of home made products on the market of the EU. The intention of the state is to use the local government to assist in the realization of the legal protection of the indications of geographical origin for the products that are traditionally known and specific. In this campaign the IP Office has the active role, for the sake of motivation of the users of the registered geographical indications to protect their rights also at the international level. It also concerns the motivation of the local producers to accept certain obligations with regard to the maintenance of the quality of products, as well as for the financing of the realization of a suitable expert elaboration necessary for the acquiring of legal protection. As a result of this project, the geographical indication of origin Ajvar from Leskovac has been protected. We are in the course of the procedure for the grant for some other (Sjenički sudžuk – type of sausage from Sjenica, Sremski kulen - type of sausage from, and Zlatarski sir – cheese from Zlatar). One of the best known indications of geographical origin is The Honey from Homolje, protected by means of Lisbon Agreement. For the sake of promoting the product with the geographical indication, but also the regions themselves, the annual manifestations are regularly held that have cultural and tourist character and potential.
The promotion of the intellectual property, through the raising of public awareness and education is given as one of the targets of the Intellectual Property Development Strategy, which is about to be adopted by the Government. Strategy is a program document referring to the period from 2011 to 2015 and it consists from the vision of the national system of intellectual property until 2015 and a list of concrete measures which the Republic of Serbia should implement for the realization of that vision. Among others, the work on the raising of public awareness includes measures and actions directed to the general and expert public. Some of the activities include securing of the respect for intellectual property through the policy of public procurement on the part of the public sector (for example: prevent unauthorized use of copyright protected works and the use of the unlicensed software), more activities in order to secure more publicity to the World Day of Intellectual Property. The existence of the highly developed public awareness, as the form of prevention, is one of the most important factors in the struggle against the intellectual property infringement. 
In the Intellectual Property Office, in the framework of the IPA project financed by the EC and managed by the EPO, the Education and Information Centre has been opened in January 2010, as the support to the raising of public awareness and education in the field of intellectual property. A Memorandum on Understanding has been signed with the National Agency for Regional Development, just like with almost all regional Chambers of Commerce and the Chamber of Commerce of Serbia. The activities of the Centre include the organization of seminars, the coordination of the network of the interested parties in the field of intellectual property, the providing of information, and in particular, the IP Diagnostic. At the request of the interested party, the experts of the Office analyze the existing and potential intellectual property, and afterwards they compose the written report with the estimation and recommendations with regard to the legal protection of those rights and possibilities of their economic utilization.
The promotion of the values and potential of the Serbian nation in this moment is a task involving a great number of government bodies, economic subjects and individuals. However, it seems that we miss a methodologically well equipped coordination of their activities and the transformation into the synchronized action which could give the better result. 
In the forthcoming period, as we are still waiting for The Council for promotion of Serbia to initiate action, we should direct all our strength in the informing the general public about the enormous importance of creativity. Serbia has made successes to be proud of. Young scientists from Serbia achieve important results at the prestigious world competitions (Serbia successfully participates the Laboratory of the famous, at the European Competition “Strawberry Team” who designed the first public solar charger for mobile phones and won the first place in the Week of Sustainable Development in Brussels, was awarded by The European, The Faculty of Organization Sciences was awarded the third price in New York at the world competition in making case studies, Group of young lawyers from Serbia won at the international competition from media law “Moot Court” At Oxford University). They all are the important part of the potential that should contribute to the creation of brand of modern Serbia.
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