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Importance of brands/trademarks 

Economics of trademarks 

Asymmetries of information 

Brands =/= Trademarks 

Brands/trademarks are valuable strategic assets 

Competitive advantage, profit margin, customer loyalty, etc.  

Evolution of branding in recent history 

Globalization and technology 

Increasing use of trademark system 

Limited research/empirical evidence 

 



Branding investment  

Source: Corrado and Hao (2013) 



Intangible investments and economic 
growth  

WIPO: World Intellectual Property Report, 2013 



How valuable are brands? 

WIPO: World Intellectual Property Report, 2013 



Most countries have seen use of the 
trademark system intensify… 

Source: WIPO Statistics Database and World Bank 



Upward trend in applications  

WIPO: World Intellectual Property Indicators, 2012 



Innovative firms rely most frequently on 
trademarks 

Source: Eurostat (2005) 



Faster growth for services 



SMEs mostly use trademarks 



…..growth in filings is partly due to… 

Growth in brand investment  

Increase product innovation 

Shift towards service economy 

Globalization – abroad filings  



Future data development 

 

Individual records database like the USPTO 

Surveys to understand companies strategies 
towards branding and use of the trademark 
system.  
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